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WHY SOCIAL MEDIA?
More than 80% of US state health departments have social media accounts.

72% of Americans, including 90% of teenagers, engage in social media.

It was found that “more than half of millennials (54%) and more than four out of 10
(42%) adults are or would like to be friends with or follow their health care providers
on social media.” (2011)

82.2% of parents reported using social media for health information for their child.

Studies have revealed that 8 in 10 Internet users go online for health information, and
more than half of these people get medical information specifically from social media.



At the end of this session you will be able to:

1) Adopt social media skills to benefit your practice.

2) Understand why a strong social media presence is important for  
your pediatric practice.

3) Oversee the correct usage and creation of social media content.



#1
Know Your Audience 



moved to the USA in 2014
educational background in primary
education (literacy/physical education)
senior leader in primary education
journalist for dirt bike racing
retail - M&S + VS
online sewing publications
online retail store
personal trainer
social media management
operations management for events



#1
Know Your Audience 

Who are your audience?
Where are they?

What do they want to see from you?
What graphic style do you need? 



#2
Don't ONLY post holiday content

TAKE A LOOK
AT YOUR

SOCIAL FEED 

What's your medical content to
holiday post ratio? 

...your medical content should
higher! 





#3
Create content that is useful
for your practice 

because that's where you want to
build patient relationships. 



Build your content library 

#3
Create content that is useful
for your practice 

Static 
Posts

Videos
Shared 
Content

Relatable 
Content



#3
Create content that is useful
for your practice 

Medical home posts: hours of operation, new patient
protocol, wellness visits, newsletter sign-ups  

Seasonal content pertaining to illness/awareness

Informative content to parents & caregivers





#4
Include a clear CTA that
leads back to your practice
Call
To
Action

BACK TO
YOUR

PRACTICE! 

Call us
Make an appointment 
Use your patient portal
Follow along
Sign up for our newsletter
Read our blog
Talk to your provider 







#5
Own your expertise & 
know your competition

...it's not who you think it is! 



Accurate information

Remember...your providers are
the health experts

Present information that aligns
with AAP guidelines.

#5
Own your expertise & 
know your competition



#6
Be Consistent

Find a schedule that
works for you and

STICK TO IT!



#7
Use brand Standards 

LOGO 

COLOR
PALETTE

FONTS

DIGITAL +
PRINT

TEMPLATES



#7
Brand Standards

Consistency across the
board

Familiarization...builds
YOUR brand

Establishes you as the
expert



#8
Use *free* software



#9
Engagement measures



#9
Engagement measures



#9
Engagement measures

Ask staff to share - personal page, groups, friends

Share posts directly in other marketing content

Work phrases into your workflow - appointments, front
desk, check-out...



#10
Leave it to the experts 
We know that YOU are
too busy to handle a
social media calendar but
YOU also know how
important it is! 





#10
Leave it to the 
experts 

MARKETING COMPANIES

FREELANCE CONTENT CREATORS/ SOCIAL MEDIA MANAGERS

SO.MED



#10
Leave it to the experts 

What do you look for? 
Portfolio

Copywriting/Caption
writing skills

Uses social media features -
hashtags, locations, etc

Engagement No promises



Social Media
Template Pack



Social Media
Engagement Guide



natalie@getsomed.com
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