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Today’s Goals:

Introduction to the 
Digital Patient 

Experience 

Understanding the 
Millennial Health 

Consumer

Practical tips for 
common SM places 



The Patient Journey 
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Symptom Onset

Symptom Onset
Research online
Research doctor
Access to care

Booking appointment



Diagnosis

Diagnosis
In-office search

Waiting for tests
Info about diagnosis



Treatment
Treatment

Research Rx
Research pharmacies

Talk to docs about research



Condition
Management

Condition Management
Treatment gets tested

Searching for alternatives
Abandon or Follow-up



Ongoing
Management

Ongoing Management
Health info online
Management tools

Social feeds
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The Millennial Parent



Docs are a consultant in self-
discovery, not a vaulted authority. 



Trusting of medical news that appears 
in their social networks. 



Stop taking (giving) meds when they are feeling better 
rather than completing the entire course of therapy. 



They value experience.  



These are our parents, shaping the health care 
decisions and utilization for their families.  
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Communication!



Social media tools can be used to 
expand and enhance 

the digital patient experience. 



What we do on social media creates DATA. 
DATA drives decisions. 

Remember…



https:// is Home Sweet Home



Google Analytics can help 
find places to dust your 

welcome mats. 



Make your house easy 
to find. 



Your house should be 
mobile.

80% of users 
are searching 
on a mobile 

device. 





Social Media







ORGANIC 
REACH !

The total number 
of unique people 
who were shown 

your post 
through unpaid 

distribution.  !





3 Ways to Increase Organic Reach
Post when they are looking

Speak to your hero
Post good stuff







Post when they are looking.













hero

Use your data to speak to the HERO. !









INSIGHTS helps to find the good stuff. 



Using data 
to make 
decisions 
leads to 

improved 
organic 
reach. 



Fastest growing
SM site

32% of SM users 
are on Instagram

60% of users 
under age 30  
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Younger, 
Smarter, 
Newsy

24% of SM 
users are on 

Twitter

Journalists - 
25% of verified 

accounts









Growth 
comes from 
frequent and 

personal 
engagement.





#vaccineswork
#pediatrics

#tweetiatrician



AAP member??

! Helene Holstein
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!
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Twitter: @doctornatasha !

Thank you!
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